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Mistake #5 @

+ “Let’s build our presence as quickly as we can
and join ALL social media platforms out there.”

How do you fix this mistake?

= Determine which platforms are right for your business
= Create original content ideal for each channel
= Manage a few presences really well




Mistake #4 @

+ “I’m not sure how often or when to post, so I'm

just going to inundate everyone’s feed or not post
at all.”

How do you fix this mistake?

= Try following the best times to post

= Commit to a schedule for consistency
* Post when you have something to say




Mistake #3 @

+ “The point of social is to build awareness for my
product, right? So, I’'m going to only discuss my
product or service on all social channels.”

How do you fix this mistake?

* Adhere to the 80/20 rule in social media
=  Talk “with” not “at” your community

=  Mix up the content to be “edutainment”




Mistake #2 @

+ “I’m going to assume the people who are
Interested in my company are going to find their
way to my social channels.”

How do you fix this mistake?

= Add social buttons to sites, emails and email signatures
= Cross pollinate social media channels

= Engage with target audiences to earn the follows




Mistake #1 @

+ “I’'m uneasy about being interesting or

entertaining, so I’'m just going to stick to business
In my posts.”

How do you fix this mistake?

= Engage and don't sell

= Be sociable on social

» Understand the social media types
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Optimal Posting Times

v

9am to 11am




80/20 Iin Social Media @

+ 20% of Your Brand's Content: Lead to Future Conversion

* Share information that benefits your audience.

* Include a discount, add a special offer, provide useful statistics, etc.
* Integrate a persuasive call-to-action along the marketing funnel

+ 80% of Other Interesting Content: Make it Shareable
* Plan, curate, create and share interesting, informational content.
e Support your company’s mission, objectives, thought leadership
* Leverage different content ideas and types:

e Text, images, photos, videos, infographics, etc.

« Stats, facts, quotes, news, questions, articles, etc.
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Questions? cnerid

+ Feedback and questions are welcome!

Lauren Carmody
lJauren.carmody@ctinnovations.com

Chris Rinaldi
crinaldi@zaginteractive.com
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